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Mass Communication Graduate Student
@ the University of Florida

Marketing, Communications & Content Strategist
Based in New York





Academic Advising

THE STUDENT

Registrar

Financial Aid

Student Involvement

Professors Academic Program

Academic Department Public Safety

Career Services Health Services

Counseling Services Study Abroad Writing Center Residence Life

Multicultural Affairs Commuter Life Disability Services Community Outreach

Library Athletics Campus Media

Recreation Bookstore Special Events



FOR
WHAT
MATTERS



INSPIRATION



INSPIRATION

Front-of-house
pre-show

Concierge
moments



DESIGN
EXPERIENCES

(not just campaigns)



HUMANIZING
OUR
VOICE



Before



After







EMAIL
ISN’T
DEAD



Career Insider Newsletter
All Students

Campus Recruiting Newsletter
Business & Tech Students, Self-Enrolled Students

STEM + Pre-Health Newsletter
STEM & Pre-Health Students, in Partnership with STEM Faculty

First Destination Newsletter
Graduating Students



Meet Michael
Employer Relations 
Fordham Career Center



LAST CHANCE: RSM US LLP SITE VISIT!

LAST CHANCE: COFFEE CHATS
WITH BDO USA, P.C.!

LAST CHANCE: GSB Admissions
Office Hours!

LAST CHANCE: COFFEE CHATS
WITH CASTLETON COMMODITIES

INTERNATIONAL LLC!

LAST CHANCE: COFFEE CHATS
WITH ANDERSEN!

LAST CHANCE: STEM Career Fair
Resume Book!

LAST CHANCE: NORTHWESTERN
MUTUAL COFFEE CHATS!

LAST CHANCE: COFFEE CHAT
SESSIONS WITH GO TUTOR CORPS

LAST CHANCE: EY LLP’s Upcoming
On-Campus Events!

Last Chance to Register - Deadline Tonight

LAST CHANCE: MADISON SQUARE GARDEN
INFORMATION SESSION!

Last Chance to Join

LAST CHANCE: ON-CAMPUS EVENTS
WITH DELOITTE

Last Chance to Register - Workshop Tonight

Register for Monday

NOW IS THE TIME TO NETWORK

Please Join Us

Graduating Students Apply Today

Join Us on Zoom Today

TODAY AT NOON



LAST CHANCE: FREE CHIPOTLE +
Full-Time Jobs (still not a scam)

actually sent to 984 students





Career Insider Newsletter
Discovery (Undeclared, Self-Enrolled Faculty and Staff)

Business, Finance, Real Estate
Arts, Media, Marketing

STEM & Pre-Health
Humanities

First Destination Newsletter
“Still Seeking” Undergraduate Graduating Students



What makes this work:
“Real” sender
Clear subject
Audio transcription
Estimated reading time
Curated content
What’s inside outline



GOING
ON
DEMAND















RESULTS



savings: ~$60/month







+12.7%
Open Rate

+93.9%
Click Rate

+43.1%
Social Impressions

+1998.1%
YouTube Views

+43.9%
Total Student Engagement

+30.4%
Total Stakeholder Engagement

FY 2024 vs. FY 2026



1.Audit the Experience from the Perspective of Your Audience

2.Find Small Areas to Humanize What Is Currently Transactional

3.Keep It Simple

4.Remember There Is No Singular Student Journey

Build an
Experience
Not another drip campaign

toni



Let’s Connect!

Website LinkedIn

https://tonimarieperilli.com/
https://www.linkedin.com/in/tonimarieperilli/
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