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Mass Communication Graduate Student
@ the University of Florida

Leading Marketing & Communications
@ Fordham University’s Career Center



Parent Brand

Enrollment AdvancementRetention



Parent Brand

Enrollment Retention Advancement

Student Involvement
Residence Life
Commuter Life

Multicultural Affairs
Counseling Services

Health Services
Disability Services

Career Services
Volunteering & Outreach

Academic Colleges
Academic Departments

Academic Programs
Student Clubs
Campus Media

Library
Athletics

Student Recreation
Bookstore

Transportation
Financial Aid

Registrar
Special Events



How did the
FORDHAM
CAREER CENTER
do it?



Everyone’s favorite
platform...

EMAIL



Meet Michael
Employer Relations 
Fordham Career Center

Email Marketing



LAST CHANCE: RSM US LLP SITE VISIT!

LAST CHANCE: COFFEE CHATS
WITH BDO USA, P.C.!

LAST CHANCE: GSB Admissions
Office Hours!

LAST CHANCE: COFFEE CHATS
WITH CASTLETON COMMODITIES

INTERNATIONAL LLC!

LAST CHANCE: COFFEE CHATS
WITH ANDERSEN!

LAST CHANCE: STEM Career Fair
Resume Book!

LAST CHANCE: NORTHWESTERN
MUTUAL COFFEE CHATS!

LAST CHANCE: COFFEE CHAT
SESSIONS WITH GO TUTOR CORPS

LAST CHANCE: EY LLP’s Upcoming
On-Campus Events!

Last Chance to Register - Deadline Tonight

LAST CHANCE: MADISON SQUARE GARDEN
INFORMATION SESSION!

Last Chance to Join

LAST CHANCE: ON-CAMPUS EVENTS
WITH DELOITTE

Last Chance to Register - Workshop Tonight

Email Marketing

Register for Monday

NOW IS THE TIME TO NETWORK

Please Join Us

Graduating Students Apply Today

Join Us on Zoom Today

TODAY AT NOON



LAST CHANCE: FREE CHIPOTLE +
Full-Time Jobs (still not a scam)

actually sent to 984 students

Email Marketing



Career Insider Newsletter
All Students

Campus Recruiting Newsletter
Business & Tech Students, Self-Enrolled Students

STEM + Pre-Health Newsletter
STEM & Pre-Health Students, in Partnership with STEM Faculty

First Destination Newsletter
Graduating Students

Email Marketing



Email Marketing



We send too many emails.

We send too many irrelevant emails. 

These emails take our team way too many hours to make. 

Email Marketing



Email Marketing



Career Insider Newsletter
Discovery (Undeclared, Self-Enrolled Faculty and Staff)

Business, Finance, Real Estate
Arts, Media, Marketing

STEM & Pre-Health
Humanities

First Destination Newsletter
“Still Seeking” Undergraduate Graduating Students

Email Marketing



Email Marketing

What makes this work:
“Real” sender
Clear subject
Audio transcription
Estimated reading time
Curated content
What’s inside outline



Email Marketing

savings: ~$60/month



Email Marketing



On-Demand
Resource Library

VIDEO



Career Center Events/Programs
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Content Marketing



Career Center Counseling Appointments
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Content Marketing



Content Marketing

Content marketing is about:

Value

Credibility

Audience-centric communication 



Content Marketing



Content Marketing





Content Marketing



Content Marketing: Brainstorm



Digital Front Door

WEBSITE



Web Optimization



Web Optimization

Baseline Accessibility Score: 86.3
Education Industry Average: 86.3 (June 2023)

Baseline SEO Score: 91.1
Education Industry Average: 82.7 (June 2023)

Baseline QA Score: 79.3
Education Industry Average: 74 (June 2023)

Baseline Digital Certainty Index: 85.6
Education Industry Average: 80.5 (June 2023)



Web Optimization

How do we improve our website to 
create a better pre-website experience?



Web Optimization

Before



Web Optimization

After



Web Optimization



Web Optimization



Web Optimization

Peak Accessibility Score: 96.6
vs. 86.3 baseline

Peak SEO Score: 92
vs.91.1 baseline

Peak QA Score: 99.8
vs. 79.3 baseline

Peak Digital Certainty Index: 94.3
vs. 85.6 baseline



What did this actually do?



7,987,726 Total Impressions
July 2023 – June 2026

-62.28% Cost Savings in Operations (Subscriptions & Printing)
June 2024 vs. June 2026

160%+ Increase in Engagement Across All Stakeholder Groups
July 2023 – January 2026



1.Audit your tactical impact and costs
2.Identify the lowest-barrier areas for improvement
3.Prioritize seeking out and listening to feedback
4.Consider user experience between and beyond the data
5.Maintain a laser focus on delivering audience value
6.Evaluate overlap in meeting audience needs

How to Actually 
Do More with Less
(without burning out your staff)

toni



Keep Learning & Connect
scan to access resources
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