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Gen Z Values
& Common
Trends

Authenticity
Ethics & morals

Social responsibility
Accessibility
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ultifaceted human beings,
to look one specific way
second of the day.

Desire for
connection

Anxiety, depression,
and other mental
health concerns
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Greta Thunberg
Autistic climate justice activist
Born at 375 ppm
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Chris Alsikkan
@AlsikkanTV

apparently this was sold as a live Willy Wonka Experience but they used
all Al images on the website to sell tickets and then people showed up
and saw this and it got so bad people called the cops Imao
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How does Gen Z feel
about Al?

TLDR: It’'s complicated.
Excitement:

Accessibility of new information,
assistance with new topics
Time saving

Concerns:

Abuse of Al generated content for
hate, bullying, and blackmail
Replacing real artists with Al
generated content




H uma nizi ng Transferring information through conversation rather than

Student presentation
Applying the strengths perspective and honoring student-set
Interactions goals and aspirations for growth and change

Gaining trust through transparency




FORDHAM
HUMANITIES

For students in English, Theology, Modern
Languages, History, Philosophy, Art History, Music,
Classics, and African & African American Studies

Passion to Purpose: WED. SEPT. 20TH
The Humanities 3PM-5PM

After College MCSHANE CAMPUS CENTER, RM 311

Explore career possibilities.
Connect with faculty, professionals, and peers.
Join us for food, inspiration, and fun!

EVENT SPONSORS

FCRH Dean's Office CAREER CENTER
FOR CURA PERSONALIS Naue Register on

Humanities Student —_—— e ———— P
Ambassadors, Rose Hill Internships | Jobs | Experiences ”andshake




The “Social”
in Social
Media

As Al begins to take over social media feeds, users are calling
for a shift to more intimate platforms that allow real human
engagement
How can social media be successful if there's no human
social nature?
New marketing trend is leaning towards personal brands over
brands, rise of more involved spokespeople
Spokespeople becoming the brands versus faceless
entity (ex. Charlotte Tilbury)
Aligns with rise of influencer marketing and long term
trend of trust in media figures
Media marketing focuses on value provided through content
and ROI, connection and community are increasingly
becoming the highest valued results for brands in all
industries
Be cautious - maintain your trustworthiness!
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How can we collaborate to create
genuine, meaningful and
Intentional In-person experiences?

And how can we use Al and other emerging to help coordinate and foster connections?



