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Why it 
Matters

Accessibility isn’t just for those with
disabilities
Ensures that everyone is “in-the-know” and
has a seat at the table
Shows you are committed to including your
audience - not just when its convienent for
you
Improves your brand awareness and
audience engagement
Strengthens your overall communication!



It’s Not All About You.
Understand Your Audience.

Overestimate External Factors.



Visual 
Communication

Be mindful of margins - safety and cutoff
Never place elements on the edge of
the page

Use high-contrast colors
If it’s hard to read, change your color
scheme

Text size should match purpose
16pt minimum for promotional
10-12pt for reading documents

Typefaces should be easily readable
Be mindful of image inclusivity
Limit how many typefaces and elements
you use
Your design should be skimmable - don’t
overload with text and elements!

Title Text
Subheading
Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been the industry's
standard dummy text ever since the 1500s, when an unknown
printer took a galley of type and scrambled it to make a type
specimen book.
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SourceSource

https://www.pinterest.com/pin/629941066649089760/
https://www.solopress.com/blog/print-inspiration/designing-for-accessibility-how-we-created-expert-approved-templates/
https://www.solopress.com/blog/print-inspiration/designing-for-accessibility-how-we-created-expert-approved-templates/


Written 
Communication

Focus value and return on investment
Why should people be interested and
excited for what you’re offering?
What’s the most important 

If you can’t get the understanding from a
quick skim, you need to revise
Use concise language and sentence
structure
Use:

Plain Language
People-First Language
Establishment of acronyms prior to
use

ex. “Rose Hill (RH)”

Additional Resource: AP Stylebook



Social Media 
+ Emails

Don’t forget the alt text!
Put the most essential and relevant
information in the caption or plaintext
Use captions and check background
audio levels in video content
Ensure all links/files are accessible and
functional prior to release
Keep copy concise
Use camel case for email addresses and
hashtags (SocialMedia, not socialmedia)
Be mindful of emojis

screenreaders read them as their
formal names 

Limit use of all caps and special text,
including decorative type

 I ✏️  love ❤️  writing ✍️. content 💻

I pencil love red heart writing writing
hand: light skin tone content laptop.



Gemini for 
Alt Text



Presentations
Make paper or digital copies of
slides/presentation materials available
for attendees who may need them

Send in advance if possible
Slide decks should focus on key
takeaways and notes

Do not use as word-for-word script
Use labels for charts and graphs
Speak loudly, clearly, and at a moderate
pace
Use a microphone
Be specific when referencing visual
material
Turn on live captioning for virtual/hybrid 
Avoid overly repetitive animation
Give ample time for activities

Source

https://webaim.org/techniques/powerpoint/


Event
Communication

Provide start AND end times
Be clear about location and if hybrid
attendance is an option
Publish a schedule with intended durations
if the event has more than one segment

ex. Presentation (45min), Q&A (15min)
Clarify if the event is drop-in or not
Promote if food is provided and specify
the menu 
Suggest attire if applicable 
Note what attendees should bring with
them or have prepared in advance  
Mention if there will be reference
materials or recordings after the event



Be Prepared.
Be Understanding.

Be Transparent.


